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So what is Instagram? 

Even if you don't use Instagram, I’m guessing 
you've encountered an Instagram image some-
where on the web — even if you didn't realize it. 
Instagram is basically a photo sharing app – with 
a difference! Instagram's calling card is the pho-
to filter, a digital layer that, when added to a 
standard photo, gives it the appearance of pro-
fessional editing. Some filters enhance the col-
ours in a photo, while other dull the light to a 
soft glow for an aged, vintage appearance. But 
while Instagram's filters revolutionized mobile 
photo editing, they're only a portion of the ap-
peal. The mobile app boasts over 50 million us-
ers, despite only living in iOS and Android devic-
es. Its success caught the eye of the most valua-
ble social network in the world. Facebook ac-
quired Instagram  for $1 billion. Although we've 
only just begun to witness Facebook's plans for 
the photo sharing app, the social giant recently 
launched its own filter-friendly photo app, 
dubbed Facebook Camera. 
 

How to I set it up? 

Instagram has always been an almost exclusively 

mobile platform. Therefore, you must download 

the iPhone or Android app to your device in or-

der to register an Instagram account. Instagram 

accounts are public by default, but you may elect 

to create a private account. In that case, only 

users who you approve may follow you and view 

your photos. Head to your profile tab and scroll 

down to “Privacy.” There, you may select to 

make photos private. Once registered, change 

your profile picture and edit your profile infor-

mation, which includes a brief 150-character bio 

and a website. 

 

 
How do the notifications work? 

Since Instagram doesn’t have a web-hosted feed of photos, you’ll be doing 
most of your browsing on mobile. For that reason, you may choose to enrich 
your mobile experience by setting up push notifications. (What are “push noti-
fications, I hear you say!) – A Push notification, also called server 
push notification, is the delivery of information from a software application to 
a computing device without a specific request from the client. 
 

How do “Push Notifications” work? 

Unlike pull notifications, in which the client must request information from a 

server, push notifications originate from a server. Typically, the end user must 

opt in to receive alerts; opt-in usually takes place during the install process and 

end users are provided with a way to manage alerts if they change their minds 

later on. Different devices and services rely on different methods to deliver 

push notifications. Apple developers, for example, can use the APNs Develop-

ers application programming interface (APIs) to have their apps deliver push 

notifications to iOS devices. Another approach is to use mobile backend as a 

service (mobile BaaS) cloud services to provide push notification functionality 

for a mobile app. 

What are “Push Notifications” used for? 

Push notifications can provide value to both end users and the business. Users 

can receive convenient updates in real time, such as weather reports, news 

updates or flight information. Businesses, on the other hand, can communicate 

directly to the user and encourage him or her to use the app via specific call-to

-action messaging. Push notifications can increase click-through rates, promote 

products or offers and drive users to other marketing channels. An important 

advantage of push notifications in mobile computing is that the technology 

doesn't require specific applications on a mobile device to be open in order for 

a message to be received. This allows a smartphone to receive and dis-

play social media or text message alerts even when the device's screen is 

locked and the social media application that is pushing the notification is 

closed.   

Depending on your level of comfort, you should enable the following push no-

tifications: 

When a user likes or comments on one of your photos. 
When a user @mentions you in a comment. 
When your photo is posted to the Popular page. 
When you are tagged in a photo 

To control the notifications on your device, click on the Settings wheel while 

viewing your profile. Scroll down and select Push Notification Settings. 
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How do I connect to other Social media platforms? 

Again, because Instagram is a relatively isolated social app that 

lives inherently on mobile, it’s important to connect social ac-

counts to get the most out of the experience. You may choose to 

link Instagram to your Twitter, Facebook, Foursquare, Tumblr, 

Flickr, VK, Mixi and Weibo accounts. To connect social accounts, 

head to the Profile Tab > Edit Sharing Settings, then choose the 

network you wish to connect. Each time you upload a photo to 

Instagram, you’ll have the option to share to each of the social 

networks you’ve enabled, or to none. If you choose to share to no 

social networks, the photo will post only to Instagram, viewable 

only by those users who follow you on the app.  

How do I add a photo? 

The bread and butter of Instagram is, obviously, sharing photos. 

Before you explore much else, I suggest you test it out. Click the 

blue camera button in the centre of your Instagram navigation 

panel. By default, Instagram activates your device’s camera, so 

you may either choose to snap a picture then and there, or choose 

a picture already saved to your phone. If you choose the latter, 

click the double-square button on the lower-left of the screen. If 

you choose a photo from your camera roll, keep in mind that In-

stagram sizes photos to perfect squares. Therefore, if you select a 

photo that was originally taken horizontally (landscape), you’ll 

have to crop some portions of the image — either that, or live 

with the default black border. 

How do I use the filters? 

Once you’ve either taken or selected a photo, a set of three icons 

appears beneath the image. These are the 17 famous Instagram 

filters which add different pre-determined layers to your photos, 

and give the effect that you've altered or professionally edited 

them. Many filters add "vintage" effects, which have certainly 

pleased many a hipster. Scroll through the filters and experiment 

with the best one for that particular image. You’ll soon find that 

certain filters work well with specific types of photos, whether 

outdoor panoramas, personal portraits, odd perspectives, intense 

colours, etc. Each filter also has its own associated border. For 

instance, the Earlybird filter adds rounded edges to your photo, 

and Kelvin adds a rough, sandpapery frame. You may, however, 

choose to forego borders 

What is the “Tilt Shift” function? 

Tilt-shift allows you to selectively focus certain planes of the pho-

to, almost as if you were using a special DSLR lens. Tilt-shift gives 

the appearance of an altered depth of field, which can make 

smartphone snaps look stunning when used wisely. Experiment 

with the tilt-shift feature by tapping the button above the photo 

that looks like a water droplet. From there, choose either the hori-

zontal bar or the circle. The bar adds a thin field of focus across 

your image, which you may tap and move up and down, or two-

finger tap and swivel to rotate. Or move the circle tilt-shift across 

your photo for a more focused effect. You’ll find that tilt-shift ele-

vates many photos to a professional (and sometimes artistic) 

standard. But other times, tilt-shift can seem out of place. Use 

your best judgment and artistic know-how to determine 

the effect you’re looking for. 

Are there any other options available? 

Yes. Before saving your photo, test a few other edit op-

tions. Tap the sun icon on the lower-left of the edit screen 

to apply the Lux effect — essentially, an auto-enhance 

button that enriches the colours in your image. Additional-

ly, the curved arrow to the right of the frame option ro-

tates your image, and the next camera icon flips your cam-

era front-facing so you can take a picture of yourself. 

Is there a “Video” option available? 

Yes. With Instagram video, you can record short video clips 

ranging anywhere from three to fifteen seconds long. To 

record video, press the camera button and and choose the 

video recorder option on the right. Choose to film either 

one continuous segment or several clips spliced together, 

which allows for some creative stop-motion or animated 

videos. To create multiple clips, lift your finger off the rec-

ord button. If you aren't happy with a previous clip, delete 

it by pressing the delete arrow. When you're finished re-

cording your video, click Next to add a filter, exactly as you 

would a photo, only Instagram Video offers different filter 

options than photo. For users with the iPhone 4S or any 

later iPhone model, this stage also includes a video stabiliz-

ing feature. Though turned on by default, stabilization can 

be toggled off with a single click. If you don't like the pres-

sure of creating video live, you may choose an existing a 

video in your phone's gallery. iPhone users can upload 

multiple saved videos, splicing them together. 

How to I share my photo? 

Once your photo is ready to go, click the green checkmark. 

This brings you to the social sharing screen. If you wish, 

add a caption explaining what you’ve photographed, an 

anecdote, or really anything your social networks would 

enjoy. Feel free to add category hashtags and @mention 

people, especially if you plan to share via Twitter. The cap-

tion will be the text of the tweet, and the app will file 

hashtags and @mentions accordingly. If you’ve enabled 

location services, you even have the option to tag where 

you took the photo. 

Then, depending on what networks you’ve linked to Insta-

gram, toggle the accounts to share across those platforms. 

The way your photo appears when posted depends on the 

style of the social network to which you post. When shar-

ing to Facebook, your Instagram photo will appear in the 

News Feed with the attached caption. 

 


