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Cookies are  files that are saved on your hard 

drive. Instead of representing content that's 

displayed on a website though, they represent 

settings selected by the individual person 

who's using the browser. For instance, if a user 

browses to a website, signs into their account, 

and selects the "remember me" option, then 

the next time the user visits that site, they 

won't have to type in their username - the site 

will 'remember' it because the user's prefer-

ence to do so was written into a 'cookie' file 

that was saved on their computer's hard drive. 

Any time a site asks a user to select prefer-

ences, there's a good chance those preferences 

will be saved in a cookie.   

The 'cache' is a tool used by your internet 

browser to speed up the page loading process. 

Any element that appears on multiple pages 

within a single site - for instance, the image file 

representing a companies logo - will be placed 

in the browser's cache. This is really just a local 

folder on your hard drive that stores a copy of 

frequently-accessed page resources. Because 

it's faster to load an image from your hard 

drive than it is to download it from a remote 

server, the browser just goes back to the cache 

every time it needs to display the logo when 

you surf to a new page. This saves not only the 

time needed to download the image file, but it 

also conserves network bandwidth. Caches are 

a very effective way to make browsing the web 

faster, more convenient and less aggravating.  

So why is it sometimes a problem to keep the 

cache and cookies around?  

Because sites change and develop over time. Many times web developers 

have to make updates to the files that comprise your site in order to push a 

change or new feature live. If we change a file that your browser has cached, 

it’s going to keep serving the old, cached version of the file and you won’t 

see our most recent changes. This is when, you may encounter browser er-

rors like run time error, buttons missing on the page. Some marketing web-

sites also put cookies into your browser and force it to keep returning to 

their website—clearing cookies & cache will fix this issue. 

If you use Mozilla Firefox as your web browser: 

To clear cookies & cache: 

1. Open the Firefox browser. 

2. Click on the tab next to the URL bar 

3. Tap the gear icon 

4. Tap the ‘clear browsing history” button—then click OK 

5. To clear the cookies, after clicking the gear icon click on “clear cookies 

and stored data—then click OK 

 

If you use Internet Explorer as your web browser: 

 

To delete cookies. Click the Internet Explorer icon on the taskbar to open 

Internet Explorer. Click the Tools button , point to Safety, and then click De-

lete browsing history. Select the Cookies and website data check box, and 

then click Delete.  

To clear the cache: 

1. IE 8: From the Tools menu choose Internet Options.IE 9: In the upper 

right corner, click the small gear icon (to the right of the star icon) and 
choose Internet Options 

2. On the General tab, under Browsing history, click Delete. 

3. Un-check the Preserve Favorites website data box. 

4. Check the Temporary Internet files, Cookies, and History boxes. 

5. The Form data, Passwords, and inPrivate Filtering data boxes may be left 

un-checked. You can check them to delete this data if you so choose. 

6. Click Delete. 

7. When finished, click OK to return to your Internet Explorer window. 

Close the Internet Explorer window and reopen. 
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  What’s the best Search Engine?   Google, Bing, and DuckDuckGo Compared! 

 

The web has grown from a single website in 1991 to more than 

a billion unique host names today. Around three quarters of 

those are inactive sites—parked domains and the such—but 

that still leaves over a quarter of a million sites. If you visited 

10 different websites each day, it would take you roughly 70 

years to get through them all, and that's only if no more sites 

are added. Yeah, fat chance of that happening!  

Now imagine having to crawl each website, catalog the con-

tent, and then memorize the URL of each one so that if some-

one asks where they can find information about Siamese cats 

or what to do if stung by a scorpion, you can rattle off a list of 

appropriate URLs. Even Rain Man would be intimidated with 

such an impossible task.  

Not to worry, there are better ways to the surf the web. 

Whenever we need to look up something online, we simply 

type our query into a search engine and wait for the results. 

On a high-speed connection, you can expect thousands and 

even millions of results in under a second—that's pretty mirac-

ulous, when you think about it.  

Google is the only search engine that's generally accepted as a 

verb, as in, "Hey Bob, did you ever get around to Googling the 

honey badger video I told you about?" However, it's not the 

only search engine in town. Microsoft's Bing and Gabriel Wein-

berg's DuckDuckGo are two of the more popular alternatives, 

and like Google, each wants to be your go-to search engine.  

Is one better than the other? That's a great question, so I set 

about tackling it by comparing the three competitors. I came 

up with several categories that are relevant to today's search 

queries, and then had each of the candidates show me their 

stuff.  

Accuracy 

Determining accuracy is arguably the single most important 

aspect of evaluating a search engine, so Idecided to jump right 

into the thick of things. Unfortunately, this is also the most 

challenging category, as it requires a fair amount of subjective 

analysis. With that in mind, I tried several different queries to 

see if any of the search engines stood out with more relevant 

results to what I had in mind.  

I started off easy by searching for the time in Ecuador. All 

three search engines came back with the correct time, though 

only Google gave me the result before I finished typing, let 

alone had a chance to click the search button. This was fol-

lowed by a search for Brisbane Grammar School. All three 

found the school in question, though DuckDuckGo opted to 

post a Wikipedia summary and an advertising link at the top of 

the results, whereas both Google and Bing plopped the 

school's homepage URL at the top. Bing did slightly better by 

also including a Facebook link on the first page -- Google made 

me go to the second page for it.  

I tried several other searches, including the copying and 

pasting of a line from a recent article on our website. All three 

sites found the correct article, though only Google highlighted 

the line in the summary underneath the URL. Bing and 

GoGoDuck both didn't include the line in the summary. Why 

does this matter? If you're looking up an article based on a 

quote that stands out for whatever reason, only Google's 

presentation lets you know that it's found the correct URL be-

fore clicking through.  Switching my attention to breaking 

news, it was pretty much a wash between all three, even with 

only just minimal information. On the same day that a man 

armed with a small knife tried breaking into Parliament House, 

I performed a simple search for "Parliament House" and all 

three came back with relevant news links for the breaking sto-

ry.  I conclude that all three search engines are a draw for this 

category. 

Image and Video Search 

Evaluating image and video search results is a little easier than 

analyzing general accuracy—either a search engine finds the 

media you're looking for or it doesn't. I took off the gloves and 

starting with a search for "Shizzle vs Razer." It's an old video 

that was posted of a cat taking swipes at an electric razer. It's 

also an obscure video, but one that I know exists, and only 

Google dug it up . Clicking on Google's Videos tab also brought 

up a bunch of other videos with either "Shizzle" or "Shaver" in 

the title—DuckDuckGo and Bing found none whatsoever.  

Image searches were a little more evenly matched between 

the three. Whether I searched for computer parts like the GTX 

980 or new wallpaper by looking up the Celtics dancers, all 

three came back with current and relevant images. Inter-

estingly, only Google sprinkled in a heavy dose of performance 

graphs when looking up the GTX 980. Google and Bing sepa-

rate themselves from DuckDuckGo because they offer some 

advanced options for looking up media.  

Continued next month…... 
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